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Job Description: 

	Job title:
	 Digital Content & Marketing Coordinator

	Accountable to:
	Communications & Marketing Manager

	Hours:
	30-37 hours per week (4-5 days). Flexible arrangements considered.

	Salary:
	£29,987.42 (pro-rata for part-time)

	Contract term:
	12 months fixed term with possibility to extend or make permanent (subject to funding)



	Organisational vision:

	Equation's goal is for everyone to have equal, healthy relationships free from domestic abuse, sexual violence and gender inequality.



	Purpose of the job:

	To develop, manage and optimise Equation’s digital content and channels, with a particular focus on the website, search engine optimisation (SEO), social media and digital analytics. 

You’ll use your creative writing and digital skills to create engaging content, exploring new and innovative ways to reach, grow and connect with Equation’s audiences.

With responsibility for updating our website and social media channels, you’ll be a champion of the Equation brand. You’ll also provide digital support to the Communications and Marketing team with various campaigns and projects, advising on best practice and contributing creative ideas. 



	Principal tasks and responsibilities:

	1. Strategy and Development

	1
	Develop and implement plans to improve Equation’s website content, SEO, social media and wider digital communications.

	2
	Identify opportunities to improve digital reach, engagement and content performance, using audience needs and evidence to inform recommendations.

	2. Coordination

	1
	Manage the day-to-day website content workflow, coordinating updates and requests from colleagues and ensuring content is accurate, timely and consistent.

	2
	Plan and coordinate a schedule of website and social media content.

	3
	Work with colleagues across Equation to turn complex or sensitive information into clear, accessible digital content for relevant audiences.

	3. Team	Comment by Kelly Bennaton: Streamline this

	1
	Work collaboratively within the Communications and Marketing team, contributing ideas, insight and digital expertise to campaigns and projects.

	2
	Champion audience-first, inclusive and accessible digital communications across the organisation.

	3
	Share learning from analytics and channel performance so that colleagues can understand what is working and where improvements can be made.

	4. Delivery

	1
	Write, edit, publish and maintain high-quality website pages. Optimise new and existing website content for search, including keyword research, headings, page titles, metadata, internal linking and content structure.

	2
	Create, schedule and publish engaging social media content, adapting copy and formats for different channels and audiences.

	5. Monitoring and Quality Assurance

	1
	Use Google Analytics 4 (GA4), Google Search Console and other relevant tools to monitor website performance, search visibility, audience behaviour and user journeys.

	2
	Produce clear, regular digital performance reporting and translate data into practical recommendations for improvement.

	3
	Regularly review website content for accuracy, accessibility, usability, duplication and relevance, taking action to update, consolidate or remove content where appropriate.

	4
	Monitor social media performance and use insight to improve reach, engagement and content effectiveness.

	6. Marketing

	1
	Contribute to the planning and delivery of integrated marketing and communications activity, ensuring digital channels effectively support campaign and organisational objectives.

	2
	Keep up to date with developments in digital content, SEO, analytics, social media and online search, recommending appropriate improvements to Equation’s approach.

	7. Safeguarding

	1
	Apply Equation’s safeguarding policies and procedures when creating, publishing and moderating digital content, including content relating to people with lived experience.

	2
	Use appropriate judgement when handling sensitive information and raise safeguarding concerns through the agreed organisational processes.

	8. Finance

	1
	Use digital tools, platforms and external support responsibly and in line with agreed budgets and purchasing processes.

	9. Equation

	1
	1. Ensure own and team compliance with all Equation policy and procedure.

	2
	1. Contribute to ensuring that processes are efficient and provide value for money.

	3
	1. Promote all Equation resources, services and fundraising opportunities.

	4
	1. Keep up to date with relevant legislation, policy and practice, especially safeguarding and gender issues.

	5
	1. Any other duties as required of you by Equation.



	The post holder must be committed to:

	1. Equation's core values of Compassion, Positivity, Rigour, Passion, Collaboration and Diversity, Equality & Inclusion.
1. Increasing personal awareness in relation to diversity and equalities and incorporating this awareness into service provision, including adherence to Equation's Equality and Diversity Policy.
1. Challenging stereotypes, prejudice and discrimination experienced by groups and individuals on issues such as gender, race, ethnicity, nationality, sexual orientation, disability, class status, age and religious or non-religious beliefs.
1. Increasing and promoting equality and fairness for women and girls.
1. Developing an understanding of how domestic and sexual violence and abuse is interwoven within and across all social, cultural and religious communities.



It is essential to the development of Equation's service delivery that the post holder is able to respond flexibly to changes in the requirements of this post. This job description is therefore a guide and not an exhaustive list of all responsibilities the post holder may have over time.
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