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Person Specification: Digital Content & Marketing Coordinator
(E = Essential / D = Desirable / A = Application / I = Interview)
	Experience
	Experience creating, editing and publishing high-quality website content using a content management system.
	E
	A/I

	
	Experience creating, scheduling and publishing content for organisational social media channels.
	E
	A/I

	
	Experience of applying SEO principles to website content, including keyword research, headings, metadata, internal linking and content structure.
	E
	A/I

	
	Experience using website and digital analytics to monitor performance and identify improvements.
	E
	A/I

	
	Experience managing multiple content requests, priorities and deadlines.
	E
	A/I

	
	Experience working in a charity, not-for-profit, public service or other purpose-led environment.
	D
	A

	
	Experience supporting digital marketing campaigns and/or working with external digital suppliers.
	D
	A

	Qualifications & Training
	No specific formal qualification is required. Relevant training or professional development in digital marketing, communications, content, SEO or analytics would be an advantage.
	D
	A

	Skills & Knowledge
	Excellent writing, editing and proofreading skills, with the ability to translate complex or sensitive information into accessible content. 
	E
	A/I

	
	Working knowledge of Google Analytics 4 (GA4) and Google Search Console, with the ability to interpret data and translate insight into practical recommendations.
	E
	A

	
	Good understanding of social media content, channel conventions and how to use performance insight to improve reach and engagement.
	E
	A/I

	
	Good understanding of digital accessibility, usability and audience-first content principles.
	E
	A/I

	
	Strong organisational, planning and prioritisation skills, with excellent attention to detail.
	E
	A

	
	Ability to work collaboratively and explain digital concepts clearly to colleagues with different levels of digital confidence.
	E
	A/I

	
	Knowledge of paid digital activity, email marketing, campaign tracking or digital reporting tools.
	D
	A/I

	Personal Qualities & Attributes
	Creative and curious, with an interest in understanding audiences and continually improving digital content.
	E
	A/I

	
	Proactive, self-motivated and comfortable taking ownership of day-to-day digital activity.
	E
	A/I

	
	Collaborative and supportive, with a willingness to share learning and contribute ideas.
	E
	A/I

	
	Committed to inclusive, accessible communications and to Equation’s values.
	E
	A/I

	
	A commitment to ending domestic abuse and all forms of violence against women and girls, and willingness to challenge stereotyping, prejudice, discrimination and bias.
	E
	A/I

	Other requirements
	Able to work flexibly in response to the requirements of the role.
	E
	A

	
	Able to travel to the Nottingham office occasionally. 
	E
	A
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